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Pre-consultation information campaign 

Excerpt of SRV application information in July 2018  rates notice  * 

• sent to 43,986 households 
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* Please note that the annual Levy funding amount, leveraged grant amount and ‘What We’ve Achieved’ was updated in future 
communication materials to reflect funding, grants and program outcomes until 30 June 2018 (this notice was prepared in May 2018). 
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Environmental Levy display and information sessions  
 

• Wildflower Garden Festival (26 August 2018) 
 

 
 

• Gordon Shopping Centre (29 August, 8 September and 19 September 2018) 
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• That Great Market, East Lindfield (16 September 2018) and Turramurra Fresh Produce and 
Gourmet Market (7 November 2018) 
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• Turramurra Library (display only) for one week in October 2018 and Gordon Library (display 
only) for three weeks in October 2018 
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Pre-consultation digital communication campaign 

Environmental Levy video  
• View the video at http://www.kmc.nsw.gov.au/elevy 

Webpage 1: Information on ‘having your say’   
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Five Facebook posts  

 

• Featured on both the Loving Living Ku-ring-gai and Ku-ring-gai Council Facebook pages, 
reaching 13,697 people 
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Direct engagement 
 
Information pack for recruited survey respondents  
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Recruited survey questionnaire 
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Community consultation workshop agenda  
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Community consultation workshop PowerPoint presenta tion  
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Community consultation workshop handouts  

 

 

HANDOUT 1A 

 

Future of the Environmental Levy 

 

Options Impact 

1. Continue the Environmental Levy at the existing 

rate (around $80 a year for the average residential 

ratepayer and $65 a year for the average business 

ratepayer) 

 Delivery of environmental programs and works 

continue at current service levels, equating to 

approximately $3 million a year from 1 July 2019  

2. Continue the Environmental Levy at a reduced 

rate  

Council will need to significantly review its 

environmental programs and works compared with 

current service levels and reduce the environmental 

services and programs offered.  

3. Discontinue the Environmental Levy  Rates will be reduced by approximately $80 per annum 

for the average residential ratepayer and by 

approximately $65 per annum for the average business 

ratepayer. Environmental programs and works will 

need to be funded from base rates and other Council 

services will therefore be reduced. 
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HANDOUT 1B 

 

Why a permanent Environmental Levy? 

 
 

Council has extensive natural and built assets to manage, including over 1,100 hectares of bushland, over 

170km of riparian land and numerous community buildings and facilities. The revenue Council receives from 

rates is not enough to cover the investment required to adequately manage these assets into the future. We 

need a permanent income source that funds an adequate level of environmental programs and works to 

secure the long term protection of our unique natural environment as our population grows and housing 

density increases; whilst continuing to support our community to live more sustainably. 

 

Much has already been achieved by the Environmental Levy to date. A permanent Levy will: 

 

• Secure the ongoing delivery and continuity of Council’s environmental programs and works at service 

levels that will effectively manage our bushland and waterways and the sustainability performance of 

our buildings and facilities, at the same time as maintaining all the other Council services 

 

• Allow Council to undertake coordinated, long term planning for environmental programs and works, 

ensuring we maximise environmental outcomes at the lowest cost; 

 

• Guarantee funding for the ongoing maintenance of important environmental infrastructure delivered 

through the current Environmental Levy; and 

 

• Make it easier for Council to secure grant funding to further support its environmental programs and 

works (often grants require matched funding). 
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VOTING SHEET 1 

Future of the Environmental Levy 

 

Options I vote for… 

(tick preference) 

I vote for... 

(circle preference) 

1. Continue the Environmental Levy at the 

existing rate (around $80 a year for the 

average residential ratepayer and $65 a 

year for the average business 

ratepayer) 

   

Permanent / 7 years 

2. Continue the Environmental Levy at a 

reduced rate  

 

 

  

Permanent / 7 years 

3. Discontinue the Environmental Levy – 

fund environmental programs and 

works from base rates and reduce other 

Council services 

 

  

 
 
 
IF OPTION 2 SELECTED: 
 
What proportion of the current Levy amount do you feel should be applied in the 

future?  ________  % 
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VOTING SHEET 2 

Support for proposed projects in program area 

 

Program area Support level 

(0 to 10, where 0 = do not support at all and 

10 = very strong support) 

Energy management 

 

 

Biodiversity and bushfire management 

 

 

Water and catchment management 

 

 

Sustainable transport and community 

recreation 

 

 

Community programs and environmental 

education (includes business engagement) 
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HANDOUT 2 

Proposed 10 year Environmental Levy program budget allocation* 

 

 
 

Community survey: support for program areas 

High level support (8-10)     Mid-level support (5-7)     Low level / no support (0-4) 

 

24.5%

26%
20%

4%

25.5%

Energy  management

Biodiversity and bushfire

management

Water and catchment

management

Sustainable transport and

community recreation

Community programs and

environmental education

85 83
76

67 65
52 47

12 14
22

20 24

33
36

3 3 3
13 11 15 17

Water &

Catchment

Management

Bush Fire Risk

Management

Biodiversity

Management

Energy

Management

& Climate

Change

Sustainable

Transport &

Community

Recreation

Community

Engagement

Business

Engagement

%

* excluding project management and administration 

2019/20 – 2028/29 
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HANDOUT 3 

 

Energy management  

 

 
Key projects and activities 

 

   • Solar panel installations 

• Air conditioning upgrades 

• Energy efficient lighting upgrades 

• Solar hot water systems 

• Energy efficient street lighting 

• Energy management systems 

• Date management and reporting system 

• Procurement of renewable energy 

• Transition of fleet to electric vehicles  
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HANDOUT 4 

 

Biodiversity and bushfire management 

 

 
Key projects and activities 

 

   • Bush restoration in high value reserves 

• Projects to enhance biodiversity corridors and urban 

forest 

• Ecological burns to replicate the natural fire cycle and 

promote biodiversity 

• Pest species management 

• Environmental monitoring programs 

• Native bee hives for residents 

• Dumping prevention in bushland 

• Fauna monitoring and management 

• Fire trail construction and maintenance  
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HANDOUT 5 

 

Water and catchment management 

 

 

Key projects and activities 

 

   • Stormwater harvesting and reuse systems 

• Works to improve the quality of our creeks and 

waterways (sediment basins; biofilter systems; gross 

pollutant traps and erosion control works) 

• Creek restoration projects 

• Flood mitigation measures 

• Water efficiency in buildings 

• Water monitoring in buildings 

• Water quality monitoring of creeks and waterways 
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HANDOUT 6 

 

Sustainable transport and community recreation 

 

 
Key projects and activities 

 

   • Creation of cycle ways 

• Maintenance and renewal of walking tracks 

• Provision of infrastructure for recreation in natural areas  
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HANDOUT 7 

 

Community programs and environmental education 

 

Key projects and activities 

 

  • Home sustainability rebates 

• Events and workshops 

• Environmental volunteering programs 

• Wild Things urban biodiversity program 

• Smart suite of programs (Energy Smart, Water Smart, 

Smart Units and Smart Homes) 

• Climate Wise Communities program 

• EnviroTube channel 

• Interpretive signs 

• Sustainability advisory services (Greenstyle and Better 

Business Partnership) 

• Information campaigns, eg, Plastic Free July 

• Energy, water and waste audits 

• ommunty  
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VOTING SHEET 3 

 

Would you prefer to see (please tick): 

 

A permanent Environmental 

Levy    

 

A permanent Environmental 

Levy with community program 

reviews every three years    

 

A 7 year Environmental Levy, 

after which a new submission to 

IPART would be required    

 

No Environmental Levy at all     
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Webpage 2: Information on ‘having your say’  
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Council's 'OurSay' online engagement platform  

• Live from 5 October – 4 November 2018 

 

Home page 
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What is the Environmental Levy and what does it fun d? 
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What has the Environmental Levy achieved? 
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What is the Environmental Levy’s impact on rates no w and in the future? 
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Detailed explanation about Levy impacts on your rat es 
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Future of the Environmental Levy and what it will f und 
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Why is Council applying for an extension of the Env ironmental Levy? 
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Tell us what you think 
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Promotional poster for completion of opt-in, printe d survey 

• At St Ives, Lindfield and Gordon libraries, and Council’s Customer Service Desk  
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Copy of opt-in, printed survey 

• available at Lindfield, Gordon and St Ives libraries and Council’s Customer Service Desk 
from 5 October – 4 November 2018 and accompanied by the information pack on page 14 
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• Survey return boxes were available at Lindfield , St Ives and Gordon libraries and 
Council’s Customer Service Desk 
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Media release 
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Corporate advertisement 
 
 
 

 
 
 
 
  

thomasp
Rectangle



86 
 

 

Ku-ring-gai website homepage banner 

• October 2018 
 
 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
Beeswax wrap   
 

 



87 
 

 

Advertisements in the Sydney Observer, Hornsby Advocate and North Shore Times  
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Direct mail-out to businesses  
 

• sent to 773 business ratepayers, considering business ratepayers were not surveyed 
through the recruited survey 
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Six Facebook posts 

• reaching 10,591 people 
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Tweets 

• reaching 533 people 
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Email notifications to email subscriber lists  

• reaching 2,073 subscribers 

 
Email sent to Wildthings and Bushcare mailing list   
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Email sent to ‘What’s on’ mailing list   
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Notification in Sustainability E-news  

• reaching 2,882 subscribers 
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Notification in Ku-ring-gai E-news 

• reaching 9,336 subscribers 

 

 
 
 
 




